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In-restaurant promotion consists of 3 
components:

1. Media
2. In-restaurant 
3. Premium

Integrated Promotion

Presenter
Presentation Notes
Add Erin’ blurb



Editorial focus (talk about toys “Oh Boy What A Toy”

Rates - done





(a) In-magazine reaching over 975,000 million 
tweens:

A double page promotional spread in YTV Whoa!/Whao! Magazine.  
The ad would be promotional in nature in that there would be 
a contest element.  

1. Media: Reaching over 975,000 
tweens through printed magazine…
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(b) Online through our electronic magazine (ezine): 
Our ezine is an electronic version of our printed magazine in 
which the double page promotional ad would be featured.  
Differing from the ad in the printed version, the ad in the 
electronic version can be interactive and include a video. The 
ezine is sent to over 130,000 kids via email plus we receive 
monthly hits on the ezine from our website traffic.

1. Media:…& reaching over 130,000 
tweens online
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Placemat:
• We will develop and print up to 400,000 E&F 

placemats.  These placemats will be given 
to kids who dine in at Pizza Hut restaurants.

• The placemat is 2 sided –full colour one 
side, black and white message other side

2. In-restaurant: Placemats
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Take Home Collectible Cup:
• We will develop and produce up to 180,000 

cups which would include a branded image. 
• The collectible cups are given to kids who 

order the kid’s meal.

3. Premium: Collectible Cup
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Spring – mid March x 8 weeks
Summer – mid/end of June x 8 weeks
Fall – early September x 8 weeks
Winter – mid November x 8 weeks

Timing
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Value summary:
• Media = $71,282
• In-restaurant = $17,250
• Premiums = $62,100
Total Value = $150,632 gross ($128,037 net)
Total Investment required:  $64,000 net 

Investment Required: 
$64,000 net Canadian

Presenter
Presentation Notes
Add Erin’ blurb



Editorial focus (talk about toys “Oh Boy What A Toy”

Rates - done





Example of 
Integrated
Promotion

Presenter
Presentation Notes
Add Erin’ blub



Editorial focus (talk about toys “Oh Boy What A Toy”

Rates - done





MGA/Fox 
Example
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Power To Pick! Promotion 
MGA and 20th Century Fox



Pizza Hut 
Placemat



Cup Premium
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MegaMan/Zatchbell
Example
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MegaMan layout in Whao! Magazine



Pizza Hut English Placemat



Pizza Hut French Placemat



Collectible Cup Premium
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Background:
About YTV Whoa!/Whao! 

magazine

Presenter
Presentation Notes
Add Erin’ blub



Editorial focus (talk about toys “Oh Boy What A Toy”

Rates - done





• Whoa! is an offbeat entertainment magazine 
highlighting the hottest new movies, toys, trends, 
bands, the latest shows on YTV, and everything else 
tweens can’t get enough of.

• 250,000 copies distributed nationally through Pizza 
Hut, Weird on Wheels, subscription and newsstand.

• New: extended reach via ezine to 130,869 ytv.com 
subscribers

• Reach over 880,000 kids.
• Targets 8-12 year olds:
• Slight skew to boys (55%)
• Published six times a year: Spring, Summer, August 

(ezine only), Fall, October (ezine only) and Winter
• CCAB audited

YTV Whoa! Magazine
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Research Results: 
Kids and Parents love Whoa!

• Over 90% of kids rate Whoa! as very good to 
excellent

• 32% of kids are still reading their issue of Whoa!.  A 
majority (over 50%) spend between 30 minutes to 
an hour reading Whoa!

• On average, 3+ kids read each copy of Whoa! which 
means Whoa! reaches over 750,000 kids in the 
printed version and over 130,000 with the electronic 
version!

• 62% of kids said a parent or another adult looked at 
Whoa!

Source: Reader Survey



Launched Whao! Fall 2005, Whao! Magazine is a 
gender-neutral entertainment magazine for tweens 
in Quebec.

•Whao! is jam-packed with jokes, comics, games and 
articles with a distinct French Canadian twist.

•75,000 copies distributed through Pizza Hut in 
Quebec and available on newsstand.

•Anticipated reach – 225,000 kids.
•Targets 8-12 year olds
•Published 4 times per year – Spring, Summer, Fall 
and Winter

Whao! French
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• Whaomag.com offers the best of YTV.com’s 
games and activities in French! 
This site is full of awesome contests, 
celebrity news and amazing, interactive 
games.

• Plus, Whaomag.com keeps kids in-sync with 
their inner-selves through weird and wacky 
horoscopes!  

Whaomag.com French
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Background: 
About Pizza Hut
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There are a total of 338 Pizza Hut dine-in and 
take out restaurants across Canada 
(including Quebec) with provincial 
breakdown as follows:
– Atlantic = 4%
– Ontario = 42%
– Manitoba = 6%
– Saskatchewan = 4%
– Alberta = 16%
– BC = 14%
– Territories = 2%
– Quebec = 4%

Facts About Pizza Hut
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Pizza Hut’s core target is families with kids under 
the age of 12.

Pizza Hut’s Core Target
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